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Your brand

has been chosen...

Bawumot 6peHp

e usbpa-...






.2 bupe mer
Ha moﬁpmef






Everyone may claim to be the best.

But, only a few,
indeed,

dle.

Cute moxke Aa TBpAAT Aeka ce Hajaobpu,

Ho camo HeKown
T0d HABUCTUHA

ce.
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Your brand has been
selected as one

of the strongest

on the Macedonian market.

More than 12.000 consumers,

and carefully selected professionals
have chosen your brand to become

a leader based on criteria

of quality, reliability, distinction and
emotional appeal, applying
Superbrands international standards.



Bawmot 6penp e
n30paH BO ApyLITBO
CO HajCUHUTE Ha
MaKeJOHCKUOT nasap

MoseKe oa 12.000 noTpoLyBauu

11 BHUMATE/HO 0A0paHH eKCnepTy ro npornacuja
BawwmoT GpeHA Kako nuaep Bp3 0CHOBA Ha
KpuTepuymuTe 3a KBanuTeT, CUrYpHOCT,
Pa3nNUHOCT U eMOTUBHATA NPUBAEYHOCT,
NpUMeHyBajKu rn MefyHapoAHuUTe CTaHAApAU Ha
Superbrands.



You have a unique

opportunity

to capitalise on your status and
build on a sustainable advantage
over your competition!



MimaTe eQUHCTBEHA

MOXHOCT

[1a ro KanuTanusmpare (BojoT
(TaTyC 1 HanpaBuTe O4pPXN1Ba
KOHKYPeHTCKa npegHoCT!












DEFINITION OF A SUPERBRAND
NEOUHILIAIA 3A SUPERBRAND



A Superbrand is a brand, which has established the
finest reputation in its field and offers consumers

emotional and tangible

advantages over other brands, which consumers,
consciously or subconsciously, want and recognise.



Superbrand e nazapHa mapka, Koja Ma BOCNOCTAaBEHO BIUCOK YN LTO Ha
NOTPOLLYBAYMTE, 33 Pa3nKa 0ff KOHKYPEHTUTE, M HyaI

eMOLNOHA/THA U AoONUPIUBH

BPE/IHOCTY, KOM TUE, CBECHO UMM MOZICBECHO, T CAKAAT 1 PACMO3HABAAT.












SELECTION PROCESS
[IPOLEC HA VI3b/PARBE



The selection process has been

facilitated

by Superbrands,
the global branding authority.
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W360pot ro

OpraHu3upa v HaarneayBa

MeryHapogHaTa opraHu3auuja Superbrands,
rnobaneH aBTOpUTET BO (BepaTa Ha OPEHAMHIOT.



Leading market research agencies
provide considerable amount of data,
which enables the compilation of

shortlisted brands.

The shortlist is the base for the voting
process. Members of the expert council,

and consumers can additionaly nominate
any brand, which they consider should be
voted upon and which is not on the shortlist.



BogeukwTe areHumm 3a UCNUTYBatbE Ha
nasapot 06e36eayBaaT 3HauMTeNHA KOIMUMHA Ha
noAaToLM, BP3 Unja 0CHOBA Ce COCTaByBa

MOMUC Ha
duHanucrure,

Wako npovieco Ha rnacare ce ofHecyBa

Ha HOMUHUpPaHWTe 6peH0BU-PUHANNCTH,
UNeHOBHTE Ha CTPYYHIOT COBET 1 MOTPOLLYBAYUTE
JIONONHUTENHO MOXAT 1 HOMUHMPAAT 6UNo Koj
OpeH 3a Koj Mucnar Aeka rv 3a40BonyBa
Superbrands ctaHpapaute,

a Koj He e Ha MoMNCOT Ha GUHANKMCTY.
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EMOTUBHA
MPUBJIEYHOCT




Expert council structure
members by segment-

BRAND OWNERS
INSTITUTIONS
ASSOCIATIONS
ACADEMICS




(TpyKTypa Ha CTPYYHMOT COBeT
YJI€HOBW MO CErMeHTH







VOTING METHODOLOGY
METOLV HA TTIACAE



Methodology

¢ instant response method

e scale 1-10 (min-max)

¢ scoring brands which Council members
and consumers are familiar with

¢ no voting for own or competitive brands

Additional voting information

¢ approximately 1.000 shortlisted brands
¢ 15 categories
¢ brands are listed in alphabetic order



MeTozonoruja

® MeTO/] Ha HENOCPEZIEH 0Ar0BOP

e ckana o 1 (HajHucka oueHka) 10 10 (HajBMCOKa OLeHKa)

® unieHoBuTe Ha COBETOT 1 NOTPOLLYBAUMTE FA OLIEHYBAAT CAMO OHMe BpeH/0BH,
KOW Ce Ha CNMCOKOT Ha GUHANKMCTU

© He e J103BOJIEHO IM1acatbe 3 CONCTBEHU NN KOHKYPEHTCKN bpeH0BY

© [103BOJIEHO € BpaKatbe Ha MPETXOAHO HanpaBeHUoT U36op

[lononHuTENHN HPOPMALIN 33 TNACAHETO

o nipubnuxHo 1000 6peHa0BI - GuHanUCTH
® 15 kareropuu
® OpeH/i0BUTE Ce HapefeHU No a3byueH pes












GLOBAL STANDARDS
[TIOBANTHIA CTAHLJAPLIA



Superbrands is currently
present in

00

markets of the world.



Superbrands momeHTanHo
e NPUCYTeH Ha

38

Ma3apn BO CBETOT.



Angola * Argentina * Australia * Austria * Azerbaijan ¢ Bangladesh * Bolivia * Bosnia and Herzegovina * Brazil
Bulgaria « Canada ¢ Caribbean ¢ China * Chile * Columbia ¢ Costa Rica ¢ Croatia * Cyprus * Czech Republic
Denmark ¢« Dominican Republic * East Africa * Ecuador ¢ El Salvador ¢ Egypt * Estonia ¢ Finland * France
Germany * Ghana * Greece * Guatemala * Honduras « Hong Kong ¢ Hungary ¢ Iceland ¢ India * Indonesia ¢ Israel
Italy « Japan » Kazakhstan ¢ Kuwait ¢ Latvia * Lebanon ¢ Lithuania * Macedonia ¢ Malaysia * Maldives * Mexico
Morocco * Netherlands * New Zealand * Nicaragua * Nigeria * Norway * Pakistan * Panama * Peru * Philippines
Poland * Portugal * Puerto Rico * Romania * Russia ¢ Saudi Arabia ¢ Serbia ¢ Singapore * Slovakia * Slovenia
South Africa « South Korea ¢ Spain * Sri Lanka * Sweden ¢ Switzerland * Taiwan * Thailand * Turkey * Ukraine
United Arab Emirates * United Kingdom * United States of America ¢ Uruguay * Venezuela * Vietnam
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First activities began in the UK
in 1994 with a radio show on

BBC Radio London.

The show aimed at giving
ordinary consumers an insight
into the significant brands present
in their ordinary lives.

After the great success of the show,
Superbrands organisation was founded
in 1995 as a body, which identifies and
promotes exceptional brands.

Today, Superbrands cooperates
with more than

20.000

leading brands.



[pBUTE AKTUBHOCTM 3aN0YHAA
B0 06eauHetoto Kpancteo Bo 1994 rognta
(0 emICMjaTa Ha Paamo CTaHMLaTa

BBC Radio London,

ymja 0CHOBHa Lien beLue Aa UM Jajie Ha NOTPOLLYBayuTe yBIA 3a
3HayajHMTe Na3apHu MapK NPUCYTHY

BO HUBHWOT CEKOjAAHEBEH XIBOT.

[o ronemuor ycnex Ha emucujata, Bo 1995 roamHa

0CHOBaHa e Superbrands opranu3auujata kako Teno 3a
npeno3HaBatbe 1 NPOMOLMja Ha yrnefHUTe Na3apHI MapKu.

[NleHecka Superbrands copaboTyBa co noBeke of

20.000

BOJIeUKM OpeHI0BM.






KEY FACTS
basic project info

KIYYHI OAKTH
OCHOBHM MHOOPMALMK 33 NPOEKTOT



Superbrands project
in Adriatic region

e project introduced in Slovenia and Croatia in 2006
e project introduced in Bosnia & Herzegovina in 2008
¢ project introduced in Macedonia in 2009

e high preference of products/services labeled
with Superbrands award stamp
(Slovenia>50%, Croatia>67%Bosnia and Herzegovina>70%)



Superbrands npoekToT BO
AApuaTuK peroHoT

® IP0eKTOT e npetcTaBeH Bo (noBeHuja 1 XpBatcka Bo 2006.
® B0 bocHa 1 XepLieroBiuHa npoeKToT e npeTctaeH Bo 2008.
® [IP0EKTOT e npeTcTaBeH Bo MakegoHuja 8o 2009.

® BIICOKO HMBO Ha NpedepeHLmja Ha Npon3BoauTe/ycnyrute
03HaueHu co Superbrands 3HakoT (CnoBeHnja>50%,
XpBatcka>67%, buX>70%)












MEMBERSHIP BENEFITS
[IPEAHOCTIA HA YNEHCTBOTO



Brands that earned

highest scores

by experts and consumers are awarded
a Superbrands status, and are invited
to capitalise on it by using the award
stamp, and publishing a brand profile
in the annual Superbrands publication.



Ma3apHuTe 6peHnoBY CO

HajBUCOKM OLIEHKM

0/} €KCepTuTe 1 MOTPOLLYBAYMTE e HarpajyBaat
co Superbrands CTaTycoT 1 ce NOBMKYBaaT aKTMBHO
[1a F0 KanuTanu3upaart npeky KopUCTerbe Ha
HarpajHMOT 3HaK 1 06jaBa Ha NPOGUNOT Ha (BOjOT
6pena Bo roguwwHata Superbrands ny6aukauuja.



Superbrands

program membership
IS available

only by invitation.




UneHctBoTO
B0 Superbrands
nporpamara MoXxHo e

CaMO CO NMNOKaHa.



Membership benefits:

e award stamp
Superbrands Macedonia 2011

permanent usage permission in all
communication channels (advertising,
point-of-sale, product packaging,
stationary, internal communication,
B2B and Key Accounts presentations,
online presence etc.)

¢ brand profile in Macedonian and
English Ianguage (total 4 pages)
in Superbrands Macedonia 2011
publication

¢ two entrance passes for the
Superbrands annual event
(book presentation
and awarding diplomas)




[lpeqHOCTI Ha YNEHCTBOTO:

® HarpajieH 3HaK
Superbrands Macedonia 2011

MocTojaHa 403B0Ma 3a ynoTpeba BO CUTe KOMYHUKALNCKK KaHaW (ornacyBarbe,
MeCTO Ha NpoAaxba, ambanaxa Ha NPOM3BOAOT, KaHLiENAPUCKN MaTephjan,
NHTepHa KOMYHUKaLWja, npe3eHTaLija Ha Gupmara, OH-NajH NPUCYTHOCT UTH.)

® [IpoduA Ha Na3apHaTa MapKa Ha MakeaOoHCKM U
AHITINCKM Ja3UK (skynwo 4 crpann) BO Superbrands
Macedonia 2011 nybnukauujata

® /1B BNe3HULY 3a Superbrands roanILHNOT HacTaH
(npeTcTaByBatb-e Ha KHUraTa i JofenyBate
Ha gunnomuTe)






SUPERBRANDS
AWARD STAMP

HATPALIHVIOT 3HAK
SUPERBRANDS



dINVLS Q4YMV SANYHEH3dNS




Indication of a year in which
the award is received

(03Haka BO Koja roAnHa
HarpajiaTa e JobueHa

2010

(GHEL

Indication of a country
for which the award is 03HaKa 3a Koja ApxaBa
received Harpajara e o0ueHa



Strong awareness of the program
allows confirmed brands to

fully capitalise

on their Superbrands status, thereby
using the official Superbrands
award stamp in all communication
channels including advertising,
packaging, internal and external
sales messages, and the Internet.



HarnaceHara NPeno3HaTNnBOCT Ha Nporpamata
[103B0/1yBa Ha NOTBPAEHUTE Na3apHW MapKi BO

MOTNONHOCT Ad ro UCKOPUCTAT

(B0joT Superbrands cTaTyc, npuToa KopucTejKi ro Super-
brands HarpagHMOT 3HaK BO cuTe (OpPMM Ha KOMYHUKaLK]a,
BK/yuyBajKu OrnacyBatbe, ambanaxa, Matepujanu 3a
npoaax0a, UHTEPHM 1 eKCTEPHIN MPOAAXKHM NOPAKH, KaKo 1
Ha UHTepHeT






SUPERBRANDS ANNUAL PUBLICATION
SUPERBRANDS TOLMLIRA TYBNKALIMIA
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AN INSIGHT INTO MACEDONIA'S STRONGEST BRANDS

004 TVNNNY SANYHad3dNS






The total of four pages of the annual
Superbrands Macedonia publication are
at disposal to each program participant,
providing them with a

unique

opportunity to present history, market,
achievements, values and direction of
the growth of their own brand.




Ha ceKoj yuecHuk Bo nporpamara Ha
pacnonaratbe My e BKYNHO YeTMpH CTPaHu BO
roANLLIHOTO M3aaHue Ha Superbrands Macedonia
nybnuKauujata, 0AHOCHO

eANHCTBEHA

MOXHOCT 3 NPeTCTaBYBakbe Ha NCTOPMJATOT,
Na3apoT, 0CTUrHyBatbaTa, BPEAHOCTUTE U HACOKUTE
Ha Pa3Boj Ha COMCTBEHATa TPrOBCKa MapKa.



N J AnkAanoOna
_ CKONJE

Becutan -




Iperiran

business magazine

KAPITAL,

member of KAPITAL MEDIA GROUP

AN INSIGHT INTO MACEDONIA'SSSTRONGEST BRANDS
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AN INSIGHTRLIGERORTIA'S STRONGEST BRANDS







MEDIA CAMPAIGN
MELNYMCKA KAMTTARA



bpeHaoBuTe HM faBaaT KapakTtep!

—
S
5
=
<
S
<
a
Ll
=



Lpernrands

[apaHuwja 3a kBanuTeTeH n3bdop!
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Superbrands 3HakoT ropao ro HOCaT CTOKOBHWTE MapPKK, M30paHK
BP3 OCHOB Ha rNacake Ha NOTPOLIYBaYnTe U CTPYYHUOT COBET.

Oppranisalinjata Sugmes brancs ipotomeps gicuminiing ke Gpesdisn i id Hapeiiisdie BEped o BE deuip aapyws
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2011

Za 16 godina poznavatiu
najmanje 500 raznih brandova Suﬂﬂmrﬂ“ﬂs J
ro C 1

Ol e i it Bignid. Neke od njih voljet Cu vile, vide ouim vierovatl | Beljeti ih,
To su Superbrandovl. Saznajte kol su hrvatskl superbrancovl za 20100
na adresk www.superbrands.hr ] P
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Biste li platili
9000 eura za rucni

sat nepoznate marke?

2011
Maravno da ne bistes LSiniE dete to jedino ako je rijed o vatem omilljenom
brandie Protavodi postaju brandovi onda

| Hran

s | kada i I |I!|[J||‘||||:'l|

wjerujii Ll tome jo mod brandova. A Superbrandov imaju super mod. i Ji it AALILY
Sarnajie kojl su hovatsk Superbrandovi za 20000 na www.superbrands.hr » :
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NIIVdIANYD VIAIN




Cnopep AdEx u3BelwTajot 3a 2010 roguHa,

BJIOXYBaHHETO

BO Superbrands MeAuymcKkaTa kamnara
n3Hecysano noseke og 150.000 Espa.



Superbrands public relations team
actively participates in promoting
the Superbrands program throughout the year

in all forms

of national and business media,
including promotion through formal
media sponsorships, quality relations
with top journalists, and presentations
at various lectures and business events.



Superbrands TMoT 3a 0HOCY €O jaBHOCTA
BO TEKOT Ha LienaTa roiHa akTBHO yYecTByBa
BO MpOMoLyja Ha Superbrands nporpamot

BO Cute Gopmu

Ha HaLMOHANHNUTE 11 IeNOBHUTE MeIUYMN.

Toa BKnyuyBa npomoLja npeKy C1yx0eHn
MeNyMCKIA NOKPOBMTENCTBA, KBAIUTETHY OHOCK
€0 BPBHIA HOBIHAPI 11 NPETCTaByBatbe

Ha Npe3eHTaLK, NPe/jaBatba I AENIOBHY HACTaHI.






ACTIVE AWARD STAMP USAGE

AKTVIBHO KOPUCTERDE HA
HATPALIHVIOT 3HAK






McDonald’s




CBEXX®, BKYCH U 3[PAB +

MaKcKh
nanewxa
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Peyend HE OpXH B0 BEXaBHCTHYKD 3AN0KHHIITAD

MpubinuxyBake Ha JBe CKapaHy KynTypH
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USAGE EXAMPLES









ANNUAL GALA EVENT
[OLWLLIER TAIA HACTAH



Each year at the annual event
Superbrands presents the new edition
of a national annual publication thus
celebrating the strongest brands.

The annual event

gathers numerous distinguished persons
from the area of marketing, business and
media, including owners of the strongest
brands presented in the book and is an
excellent networking opportunity.

All gala event attendees are offered the
first insight into the content of the book.



(ekoja roanHa, Superbrands, Ha rnaBHuOT
HaCTaH ro NpeTcTaByBa HOBOTO U3JjaHue
Ha HaLMoHanHata nybnukaumja, cnaejki
M1 HajCunHNTE OpeHAoBN.

[OOWLLHWOT HACTaH

cobupa MHory UCTakHaTh IMYHOCTY OF
MapKETUHIOT, OU3HICOT U MeANyMUTE, BKNYUYBajKu
1 CONCTBEHULM HA HAjCUNHITE TPrOBCKI MapKi
MpeTCTaBeHI BO KHUTaTa U e 0f/INYHa MOXKHOCT

33 [IENI0BHO NOBP3YBatbe. [MaBHNOT HaCTaH Ha cuTe
NOCETUTENN UM HYAN NPB YBUZ BO COAPXKMHATA

Ha NpeTCTaBeHaTa KHura.









In the current year, the main event
including the awarding of diplomas
and presenting the new edition of
the Superbrands publication,

is organised in the form of a

formal evening banquet.




Bo TekoBHaTa roanHa, rmaBHUOT HaCTaH

(0 [L0fieNyBak-ETO Ha NPU3HAHMjaTa U MPETCTaBYyBYBakbe
Ha HOBOTO M3AaHue Ha Superbrands nybnukauujata,
OpraHu3MpaHo e Bo Gopma Ha

(Be€4e€Ha BeY€PHa NnpocyiaBd






MEMBERSHIP PACKAGES
[TAKETW HA YNEHCTBO



All membership benefits*
100 annual book copies

SMART

All membership benefits*
50 annual book copies

All membership benefits*
25 annual book copies

* All membership benefits include
e award stamp usage
e prand profile in the book
e 2 VIP passes for the gala event

Additional order
A personalised book jacket is available upon order in each package.




(uTe npegHOCTM Ha UNeHCTBOTO®
100 npumepoun of KHuraTa

C1Te NpeAHOCTY Ha UNeHCTBOTO®
50 npumepouy oA KHurata

(MTe npeaHOCTY Ha UNeHCTBOTO®
25 npumepoLn of KHUraTa

* Bo Cute npe[HOCTU HA YNEHCTBOTO € BKIyUYEHO:
®  KOpUCTeH>e Ha HarpaJHNoT 3HaK
e 06jaBa Ha npodunot Ha bpeH0T BO NybnuKaLmjaTa
e 2 BUI Bne3Huum 3a rana HacTaHoT

JlononHuTenHa Hapauka
CEKOj MakKeET HYAN MOXKHOCT 3d Hapayka Ha UHANBWAYANTHA KOPULA 3a KHUraTa.
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